
PROFILE	 Senior Principal / Staff Product Designer with 20+ years’ experience 

designing and shipping consumer and platform products across web, 

mobile, and TV — including large-scale streaming, content discovery, and 

multi-brand ecosystems. 

	 My work sits at the intersection of design, product, and people. I bring 

structure and creativity to complex product spaces, shaping experiences 

that are useful, coherent, and grounded in real user needs, while genuinely 

reflecting the story and purpose of the brand behind them. 

	 I’m most effective as a senior individual contributor, owning complex 

problem spaces end-to-end, partnering closely with product and 

engineering, raising design quality through example and influence. 

	 My approach is informed by prior experience leading design teams and 

organisations, giving me a strong sense of product, delivery, and 

organisational context as a senior IC. 

EXPERIENCE	  

MAR ’24 – PRESENT	 Principal Product Designer, Foolproof (contract) 
	 Principal Product Designer across two high-impact value streams (Traffic 

and Loyalty) for Mitchell & Butlers’ multi-brand ecosystem (17 restaurant 

brands). Owned complex conversion and retention journeys end-to-end 

across responsive web and mobile.  

	 Planned and led research to uncover behavioural drivers, shaped product 

direction through iterative design, and redesigned discovery and account 

management experiences. Contributed to a token-based, multi-brand design 

system (Figma x Tokens Studio), balancing consistency with brand 

expression at scale. 

	 Partnered closely with product and engineering as a senior IC, helping 

embed design as an integrated, design-led function, raising design maturity 

across the account. 

JUL ’23 – MAR ’24	 Senior User Experience Designer, BBC (contract) 
	 Worked within Content Discovery on a personalised, cross-platform 

approach to experiencing BBC content across web and native mobile, 

spanning products such as iPlayer, Sounds, and News. 

	 Owned the end-to-end experience design for integrating web-based 

discovery into a scalable native app framework, defining core interaction 

patterns and principles to support consistency across multiple apps. 
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	 Contributed to the foundations of a pan-BBC visual and motion language, 

working closely with UX Research, App Design Systems, and Central Brand 

to ensure coherence at scale. 

AUG ’21 – JUN ’23	 Principal Product Designer, Everyone TV (contract) 
	 One of two product designers shaping the next-generation Freeview 

platform (Freely): a live broadcast and on-demand streaming TV experience 

for UK public service broadcasters (BBC, ITV, Channel 4, Channel 5). 

	 Designed innovative TV interaction models combining live and on-demand 

content, defined cross-partner experience patterns, and translated a new 

brand into a coherent, scalable product experience across devices and 

manufacturers. 

	 Worked at the intersection of multiple organisations and stakeholders, 

balancing constraints, brand experience, and user needs at national scale. 

SEP ’20 – AUG ’21	 Independent Designer (freelance) 
	 Working on a freelance basis with a number of clients. My services and 

expertise included expert research and strategy to hands on UX/UI — for TV, 

web, and mobile and brand identity projects. 

JAN ’20 – AUG ’20	 A well earned sabbatical 

APR ’18 – DEC ’19	 Head of Design, Sky (full-time) 
	 Responsible for leading and directing a team of Creative Directors and 

Product Designers on Sky’s consumer facing products — Sky Q, Sky Go, 

Sky+ and Sky Kids.  

	 Created a collaborative single design culture from several design teams 

within Sky; Managed and mentored a team of Creative Directors; Improved 

collaboration and product development practices across product and 

development teams; Facilitated workshops and design sprints to collaborate 

on customer-centric design problems and features; Regularly presented 

strategy and execution to Directors and Executives; Evangelised Design 

Systems thinking across all products. 

SEP ’16 – APR ’18	 Creative Director, Sky (full-time) 
	 Responsible for the direction and management of several UX/UI design 

teams at Sky. 

	 Managed, inspired and mentored a team of Product Designers of all levels; 

Managed the design quality of the team and its operations; Facilitated 

workshops and design sprints to collaborate on customer-centric design 

problems and features; Created team rituals, ran critiques and provided 

creative direction; Prepared design and research briefs, working closely with 

product and research teams;  



MAY ’13 – SEP ’16	 Lead Designer, Sky (contract) 
	 Lead designer in the team responsible for the creation of the Sky Q 

interface and experience. 

	 Led and mentored a team of UI designers; Designed, defined and delivered 

the visual design of Sky Q; Created design concepts for TV UI, collaborated 

on interaction models; Worked closely with product, research and 

development teams; Presented design concepts and execution up to and 

including Executive level. 

JUN ’12 – MAY ’13	 Lead Designer, BBC UX&D (contract) 
	 Led a crack team of UX & UI designers, evolving the Global Experience 

Language (GEL) and how it applied to the One Service across mobile, 

tablet, desktop and TV. 

IN BRIEF 

2012	 	 	 Senior Designer, BBC World Service (contract)  

2011 – 2012		 	 Lead designer, BBC News (contract) 

2009 – 2011	 	 Visual design lead, YouView & BBC (contract) 

2008 – 2009	 	 Design Lead, Razorfish (contract) 

2007 – 2008	 	 Senior Designer, BBC Future Media & Technology (contract) 

2007	 	 	 Senior Designer, LBi (contract) 

	 	 	 Senior Designer, DNA (contract) 

	 	 	 Senior Designer, BBC Future Media & Technology (contract) 

2006 – 2007	 	 Senior Designer, BBC Future Media & Technology (contract) 

1997 – 2006	 	 Threezero (owner) 

	 	  	 Lecturer (BA Architecture). De Montfort University (part-time) 

	 	 	 Lecturer (MA Design & Manufacture & BA Multimedia Design)  
De Montfort University, Leicester (part-time)  

EDUCATION	 BA (Hons) Multimedia Design  
De Montfort University, Leicester  

	 BTEC National Diploma in Graphic Design 
Kent Institute of Art & Design, Canterbury 

	 3 x GCE ‘A’ Levels, 8 x GCE ‘O’ levels 

REFERENCES	 Available on request


